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EIAIKH AIAAKTIKH
(ouvteAeoTAG BapUTnTag 60%)

Ao 1a emoueva Tpia (3) EPQTHMATA va amaviiosre omwodnimore oro EPQTHMA 1°, mou
aQopa 10 UTTOXPEWTIKO uadbnua A (Apxéc Opyavwong & Aioiknong ETmixelpioewy), 10 01T0io
givar KoIve yia OAec TIC €IOIKOTNTEG TOU KAGOou, Kai Ot éva akopa amd t1a utroAoira OUo
(EPQTHMA 2° n; 3°), avdAoya ue 1o uaBnua oro ormoio eéetaleral n €16IKOTNTA 0ac: B. [evikEC
Apxéc Noyiotikng (yia 1ic €1dikotntes Aioiknong Emixeipinoswyv, Aoyiorikng, Eumopiag &
Aiapnuiong - Marketing) 1 [. 2toixeia  Toupiotikn¢ Oikovouias (yia tv  €dIKOTHTA
ToupioTikwv Emixeipnoswy). a 11¢ amavinogis oag va XPNOILOTTOINOETE Ta OUO EIOIKA
TETPAAIA (kGBs epwrnua va avarmruxBei kai og diapoperikd TETPAAIO). Ta duo epwrhuara
ora orroia Ba arravrnoere ivar ueraéu Tous BabuoAoyika 1Ic00duvapa (Kabéva CUUUETEXEI KAaTa
30 % orn Siaudpewaon NS BabuoAoyiag TN deUTELNS BELATIKNS EVOTNTAC).

A. APXEZ OPFANQZHZ & ATOIKHZHE EMIXEIPHZEQN

EPQTHMA 1°:
» Na arravrnBei amré roug urrown@ious OAwV Twv EIGIKOTATWV.

H erduevn dIBAKTIKA €vOTNTA TTOU £XETE VA KAAUWETE OTO TTAQIOIO Tou paBriparog «Opydvwon
kal Aloiknon ETmixeiprioewv» gival auty Tou PApKeTIvyK. Mpokeigévou va yivel karavontr atrod
TOUG MaBNTEG 0ag N Bewpia TNG CUUTTEPIPOPASG KATAVAAWTWY Kal TNG TTPowbnong Trpoidviwy,
OKETITEOTE VA OAOKANpwoeTE TN OI6ACKOAIQ TNG €vOTNTAG ME €va Traiyvio TTPOCOMOoIWOoNG
POAwvV. ETTIAEyETE WG «TTPOIOVY TNV KIvNTA TNAEQwvia, TTediI0 OTO OTT0I0 N TTAEIOVOTNTA TWV
MOBNTWV €xel TNV EPTTEIpIA TOU XPAOTN, Kal OIiVETE OTO TIAIYVIO TOV TiTAO «OUMTTEPIPOPA
KOTOVAOAWTWY KOl IKOVOTTOiNon TwV VEWV atrd TIG ETAIPEIEG KIVNTAG ThAspwviag». Agv
EXETE AKOUN OPIOTIKOTTOINOEI TN HOPPH TTou Ba dwoeTe 0TO TTaiyvio. ‘Exete dpwg armopacioel va
avabéoeTe oTOUG pOBNTEC 0ag dUO pOAoug, auTdv Tou XPAOTN A apvnth XPnong Tng KIvVnTAg
TNAEQWVIAG KAl QUTOV TOU OTEAEXOUG UAPKETIVYK WIAG ETAIPEIAG KIVNTAG TNAEPWVIAG.
Kataprtiote £€va avaAuTikd ox€dio TTou Ba TTepIAauBAvel TIG QACEIS TTPOTTAPACKEUNG, dIEEaywyng
Kal agloAdynong Tou Tralyviou, @povTifovrag TTapdAAnAa va dWOETE ATTAVTHOEIG OTa €EAG Tpia
EPWTAMOTA:
a) [wg emnpedlovral attd TNV ETTIKOIVWVIOKH TTONITIKA TWV ETAIPEIV O HABNTEG-XPNOTES N
apvnTEG XPAONG TNG KIVNTAG TNAEQWVIOG Kal aTTd TTOI0UG TTAPAYOVTEG €apTATAl O BOBUOG
IKOVOTTOINOTG TOUG;
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B) Ti €idoug ETMKOIVWVIOKEG TIPOKTIKEG OQVAPEVETAI VA TIPOTEIVOUV Ol UOBNTEG-OTEAEXN
MAPKETIVYK OTNPICOPEVOI 0T Bewpia TNG CUPTTEPIPOPAS KATAVOAWTWY Kal TG TTpowdnong
TTPOIOVTWY;

Y) Me moioug TpoTTOUC Ba uTTopoucaTte va agloAoyrioeTe To BaBud emmITUXIAG TOU TTAIYVIOU WG
TTPOG TNV EPTTEdWON TNG Bewpiag aTmd Toug PabnTég;

B. rENIKEZ APXEZ AOFIZTIKHE

EPQTHMA 2°:

» Na amavrnBei amd touc ummowngious Twv &IdIKOTATWY Aloiknons Emixsipnoswy,
Noyiorikng, Eumropiag & Aiapnuiong (Marketing).

270 TTAQiCI0 TOU PaBAuaTog Twv «IeVIKWV ApXWV AOYIOTIKAG» EXETE NON TIPAYMATOTIOINCEI TNV

TpwTn diwpn dIdacKaAia cag KAT& TNV OTToid avaAuoaTe TNV €vvola TNG ETTIXEIPNONG Kal

€&NynoaTe 0TOUG HOBNTEG 0AG TIG BACIKEG AEITOUPYIEG TNG OUYXPOVNG ETTIXEIPNONG.

270 ETTOUEVO BIBAKTIKO BiwpPOo OKOTTEVUETE VA EI0AYAYETE TOUG PABONTEG 0AG OTIG BACIKEG £VVOIEG

™G AoyIOTIKAG (OTTWG gival, yia TTapddelyua, TO0 evepynTikO 1 n TTEPIOUCIa TnNG €TTIXEipnong)

péoa atrd TNV TTapouciaon TnG BePATIKAG evoTnTag «ATroypa@n — IcoAoyIoHOG».

AauBdavovtag utrown OTI O YabnTég 0ag €pXOVTal YIO TTPWTN POpd Ot €MAPA PE AUTO TO

YVWOTIKO QVTIKEIPEVO, va OXEOIAOETE KAl va TTAPOUCIACETE TNV TTopEia TnG OI0ACKAAIQG oag

divovTtag £€ueacn oTa TTAPAKATW onueia:

a) [loieg Baoikég €vvolieg TG AOYIOTIKNG Ba €TTIAECETE VO TTPOOCEYYIOETE OTO TIPWTO AUTO
MaBNnua TG evotnTag «Atroypa®n — lcoAoyIoudgy;

B) Me 1TOI0 XPOVIKA OEIPd TTPOYPAUMATICETE VA TIG TTAPOUCIACETE KAl VIO TTOIO AOYO;

Y) [wg oKoTTeUeTE va agIOTTOINCETE TIPOUTTAPYXOUCES YVWOEIG KAl EUTTEIPIEG TWV PaABNTWYV aTTd
GANoug TopEig TNG CwNG Toug OTo TTAQICIO TNG BIOACKOAIOG OAG, TTPOKEINEVOU VA TOUG
BonBRoETE va KATAVOROOUV TIG £VVOIEC QUTEG;

. ZTOIXEIA TOYPIZTIKHZ OIKONOMIAZ

EPQTHMA 3°:
» Na amravin@esi amré roug utrown@ious 1N €10IKOTNTAS TOUPIOTIKWY ETIXEIpHOEWY.

MpoypaupaTiCeETE VO TTPAYUATOTIOINOCETE MIA ETTICKEYN OE £€va OUYXPOVO AMTTEAWVA TTOU
OUMUMETEXEI OE TTPOYPAUMOTA OIVIKOU TOUPICHOU KOl €XETE KATAPTIOEI yIO TO OKOTTO QUTO €va
avaAuTIKO ox€D10 etTiokewnG. Na eTTIAECETE Kl va QvATITULETE eKEiva T TUAUATA TOU OXEdioU 0OG
TTOU ATTAVTOUV OTA TTAPAKATW EPWTHUATA:

a) [oloug paBnoi1akoUg oTOXOUG ETTIOILWKW VA ETITUXW PECA OTTO TIG IOTOPIKEG, TTOMITIOTIKEG,
OIKOVOUOTEXVIKEG, OIKOAOYIKEG K.ATT. OUVIOTWOEG OTIG OTTOIEG AVOAUETAI O OKOTrog yia ToV
OTTOIO TTPAYMOTOTIOIEITAI N ETTIOKEWN QUTA KAl N ONMACia TTOU €XEI;

B) Me 1moI0 TPOTTO PTTOPEI VO TTPOKANOEI TO EVBIa@EPOV TWV POBNTWY POU Kal va ETTITEUXOEI N
EVEPYOG CUMPETOXN TOUG KATA TNV ETTIOKEWN);

y) T €idoug avaTpo@odoTikr d1adikagia YTTopw VA XPNOIUOTTOINCW PETA TNV ETTIOKEWN, WOTE
va €€ao@aAIoTel N pEyIoTn duvaTr WEEAEIA TWY HadnTwy Pou atrd auTh;
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